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Handmade   in   India  

Introduction  

Traditional  knowledge  resides  in  the  local  communities.  How  do  we  capture,  document,  and              
share  the  knowledge  of  Indic  arts  and  crafts  in  a  way  that  is  modern  thinking  and  globally                  
minded    and   yet   retains   traditions?   
 
One  hundred  years  ago,  Mahatma  Gandhi  paved  the  path  for  a  self-reliant  India  through               
promoting  the  weaving  of  khadi  in  every  home,  for  each  person  to  take  care  of  his/  her  own  self                    
and  family.  In  2014,  GOI  launched  the  “Make  in  India”  campaign,  which  reinvigorated  every               
state  to  promote  its  strengths.  Make  in  India’s  goal  is  to  promote  products  from  India,  thus                 
providing  economic  opportunities  to  the  Indian  population.  While  the  government  focuses  on             
large-scale  industries,  there  is  a  need  for  the  private  sector  and  civil  society  organizations  to                
focus  on  (handmade)  arts  and  crafts. India  is  home  to  10  million  artisans  who  are  supporting                 
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their  families;  the  entrepreneur  can  create  opportunities  and  build  platforms  for  marketing  such              
products.   

Benefits  
Benefits   of   Indian   handmade   products   touch   micro,   meso,   and   macro   levels,   and   cross   a  
number   of   socio-economic   categories.  

Artisan/   craftisan  
Such  crafts  can  benefit  the  artisans  in  many  ways.  It  is  upto  the  private  sector  to  ensure  the                   
communities  they  work  with  receive  as  much  benefit  as  possible.  First,  this  is  an  immediate                
source  of  income  for  an  individual  artisan  and  their  families.  Furthermore,  folk  or  tribal  art  can                 
receive  royalties  for  art  that  is  reproduced  in  venues  around  the  world  (such  as  a  folk-art                 
inspired   Typeface   used   in   book   covers).   
 
Beyond  financial  benefits,  CSOs  should  develop  standardization  and  customization  capacity           
within  the  craftisans.  This  is  an  opportunity  to  bring  all  Indians  to  a  global  sphere,  by  sharing                  
their   stories,   journeys,   and   traditions,   and   recognizing   the   diversity   which   makes   India    great.   

Community  
Beyond  the  buyer-supplier  relationship,  communities  need  upskilling  in  order  to  bridge  the  gap              
between  tradition  and  design.  CSOs  provide  opportunities  to  build  capacity,  self-esteem,  and             
independent  thinking.  Arts  can  transform  into  a  “living  product”  space  (3-d  printing,  lighting,              
graphics),  as  opposed  to  static  consumable  products  (cushion  covers,  mugs,  etc.),  giving             
communities  a  chance  to  produce  dynamic,  functional  works  of  art.  CSOs  bring  the  community               
identity   to   the   world,   keeping   the   traditional   system   while   interacting   with   the   modern   world.   

Private   sector  
The  private  sector/  CSOs  will  benefit  economically  and  socially.  Economically,  there  is  demand              
growing  in  the  world  for  Indian  handmade  products.  The  beauty  &  aesthetics,  health  &               
happiness  benefits  which  consumers  receive,  increase  sales  at  the  international,  national,  and             
local  levels,  and  across  all  craft  segments.  Socially,  such  CSOs  should  appreciated  by  the               
communities   as   well   as   the   society   at   large.  

Consumer  
For  the  purchaser/  user,  benefits  are  physical  and  nutritional,  mental  and  emotional,  and              
spiritual   and   familial.   
 
Items  such  as  copper,  brass,  bronze,  tin,  iron,  soapstone,  and  clay,  when  utilized  in  the  home’s                 
kitchen,  provide  amazing  benefits  for  one’s  health  and  nutrition.  It  is  documented  that  pots  made                
of  such  items  will  only  reduce  nutritional  value  by  a  maximum  of  5%,  whereas  modern  day                 
aluminum  and  non-stick  pots  decrease  anywhere  from  30-75%.  There  is  research  happening  in              
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this  space,  and  many  have  been  highlighted  in  Ayurvedic  texts  as  well.  Iron,  in  particular,  helps                 
with  anemia,  a  major  health  concern  throughout  rural  and  urban  India.  Such  pots  also  promote                
slow   cooking,   which   is   being   hailed   around   the   world   today.   
 
For  other  arts  and  crafts,  there  is  a  sense  of  pride  in  the  consumer  when  buying  other  products,                   
whether  a  digitized  type  font  of  tribal  art,  a  weaving,  or  a  handmade  Meenakari  enamel  work                 
jewelry.  These  pieces  being  handmade,  are  also  filled  with  the  energy  of  the  artisans,  and  that                 
energy  is  passed  to  the  consumer.  Such  love  and  care  going  into  the  product,  will  also  reap  the                   
same  in  the  consumer.  Furthermore,  these  pieces  are  long-lasting  and  can  be  passed  down  and                
around   in   the   family,   again,   with   the   energies   and   care   of   the   family   elders.  
 
For  children,  Indian  arts  can  be  utilized  for  education.  Wooden  toys  from  Channapatna  provide               
neuro-motor  skills  in  a  fun,  non-toxic  way.  Local  art  forms  can  become  education  tools,  even  for                 
reading   and   writing.   This   can   enter   into   Ed-Tech   and   reach   a   global   audience.   

World  
India  needs  to  build  power  on  social  justice  issues  such  as  education,  training,  women’s               
empowerment,  and  environmental  issues.  While  the  goal  of  a  product  might  be  to  preserve  the                
traditional   knowledge,   it   also   helps   in   many   of   these   ways.   
 
First,  artisans  hold  the  knowledge,  and  CSOs  and  the  private  sector  can  develop  documentation               
and  archival  systems  to  preserve  these  for  posterity.  In  order  to  build  this,  there  must  be  a                  
knowledge-exchange:  while  artisans  can  provide  details  about  the  art  forms,  private  sector             
agents  can  use  the  opportunity  to  skill  the  community  in  marketing,  topical  knowledge  from               
modern  systems,  and  even  market  linking,  communications,  and  presentation  skills.  Giving            
space  to  traditional  arts  and  crafts  also  adds  to  women’s  empowerment  with  over  80%  of  the                 
industry   is   dominated   by   women.  
 
Furthermore,  handmade  products  in  India  build  bridges  between  religion,  faith,  and  ethnic             
communities.  For  example,  while  a  floral  or  animal  design  may  have  originated  from  Mughal               
emperors,  the  jewelry  is  worn  by  people  of  all  faiths.  An  iron  pot  may  have  been  made  from                   
railway  iron  material,  by  a  particular  community;  and  all  communities  value  its  power  in  battling                
iron   deficiencies.   This   is   the   power   of   traditional   Indian   crafts.   
 
Indian  traditional  handmade  products  provide  environmental  advantages.  Many  products  use           
environmentally  sustainable  materials  such  as vegetable  dyes,  local  stones,  upcycled,  and            
non-toxic  materials.  There  is  less  use  of  freshwater  as  compared  to  mass  production.  Finally,               
Post  Covid-19,  handmade  helps  to  project  an  Indian  national  identity,  with  items  such  as               
handmade   khadi   and   cotton   masks.  
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Give   and   Take  
In  building  India’s  soft  power,  India  should  recognize  it’s  a  two-way  process.  Give  and  take,                
teach   and   learn.   
 
India  can  bring  a  lot  to  the  world  in  terms  of  handmade  products.  However,  it  can  also  learn  from                    
others.  For  example,  packaging  and  presentation  is  excellent  in  Thailand,  and  India  can  grow  in                
this   by   observing   and   learning.  

Recommendations  
1. Document   knowledge   with   scientific   research.  
2. Upskills   artisans   towards   standardization/   customization.  
3. Create  worldwide  joint-recognization  and  acknowledgement  for  such  work,  the          

communities,   the   entrepreneur,   and   the   stories.  
4. A  geographical  indication  (GI)  Tag  used  on  products  that  have  a  specific  geographical              

origin   and   possess   qualities   or   a   reputation   that   are   due   to   that   origin.   
a. Government  must  support  identification  and  research  on  various  Indian  products,           

encourage   Indian   communities   to   apply   for   and   utilize   the   GI   tag.   
b. This  creates  value,  acknowledgement,  and  benefit  for  those  clusters/  people,  and            

will   help   reduce   patents   siphoned   around   the   world.  
5. Partnering  with  the  corporate  sector  especially  in  corporate  gifting.  There  needs  to  be              

awareness  that  handmade  =  Time  consuming  beauty.  If  ordered  in  advance,  it  has  the               
potential   to   boom!   

6. Developing   a   “Sufficiency   economy”   as   King   Rama   IX   coined.  
a. Create   opportunities   for   local   economies   to   grow.  
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