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Introduction  

“Once   you   have   felt   the   dust   of   india,   you   will   never   be   free   of   it”   --Rumer   Godden  
 
Panelist  Philipa  Kaye explained,  “India  is  the  soul  of  the  world.”  The  light,  the  colors,  the  smiles,                  
the  way  people  see  life  as  a  gift  or  a  privilege,  and  not  a  right.  All  life  is  here.  You  don’t  visit                       
India,   you   experience   india.   Let   it   change   you.  
 
Now  is  the  time  for  India  to  present  itself  to  the  world,  and  do  it  in  a  way  that  allows  a  true  and                        
authentic  experience  of  the  country  and  its  diversity.  India  should  encourage  international  and              
even  domestic  tourists  to  do  what  the  locals  do,  go  with  the  flow:  consider  yourself  as  a  yatri  or                    
a  sacred  pilgrimage  to  discover  yourself,  leaving  behind  oneself  and  being  free  to  explore  the                
real   India,   and   the   real   you.   
 
Travel  is  an  entry  point  to  culture.  Travel  is  the  best  way  to  recognize  the  diversity  of  India.                   
Travel  and  tourism  can  encompass  many  aspects  of  Indian  culture,  including  history,  diverse              
geographical  landscapes,  traditions,  sacred  spaces,  food,  arts,  and  more.  India  has  the  potential              
to   develop   experiences   catered   to   different   needs   of   tourists.  
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Catering   Tourism  
Tourists  want  to  experience  what  they’ve  been  told  they  will  experience.  It  is  the  Indian  Tourism                 
Industry  which  must  create  authentic  opportunities  that  truly  embraces  the  depth  of  Indian              
culture,  from  both  urban  and  rural  perspectives.  The  world  should  experience  the  true  heartfelt,               
humbling   hospitality   of   India.   
 
In  a  post-covid  world,  India  needs  to  showcase  online,  as  travel  is  largely  restricted.  Staying                
home  is  an  amazing  opportunity  to  reach  more  potential  travelers  and  develop  online              
experiences.  The  Indian  tourism  industry  should  enable  travelers  to  undertake  such  (online  and              
in-person)   journeys   seamlessly,   and   be   open   to   digital   work   as   well.   
 
In  the  past,  Indian  tourism  had  simple  itineraries.  Oftentimes,  the  Golden  Triangle  of              
Delhi-Agra-Jaipur  was  the  only  part  of  India  highlighted  to  foreign  tourists.  This  was  fine  as  an                 
initial  foray  into  tourism.  However,  now,  India  needs  to  move  beyond  marketing  just  this  one                
region,  and  build  sustainable,  eco-friendly,  culturally  sensitive,  individualized  journeys  based  on            
varied   interests.   
 
People  still  want  an  itinerary,  and  they  want  to  do  whatever  is  listed  on  that.  But  the  itinerary  can                    
be  about  anything,  and  it  is  upto  the  industry  to  facilitate  exciting  journeys  and  adventures  for                 
tourists  to  go  back  home  with.  For  example,  if  a  metallurgist  were  to  travel  in  India,  showcase                  
metals,  stones,  jewelry,  and  build  other  experiences  in  food,  walking  tours,  etc.,  around  that.               
Choose  an  entry  point  and  through  that,  take  tourists  into  all  aspects  of  the  regional  or  local                  
culture.  

Supporting   Indians  
We  are  still  discovering  India.  There  is  so  much  for  the  world  to  learn  about  India,  and  the                   
government  and  tourism  industry  partners  can  support  India  to  develop  the  industry  as  well  as                
the  local  discoveries.  We  need  to  help  others  experience  the  true  India,  while  also  supporting                
nation   building   and   local   cultures   and   communities.   
 
Sustainable  tourism  can  impact  traditional  arts  and  artisans,  whose  art  forms  are  dying  or               
extinct.  With  proper,  organized  upskilling  of  the  artisans,  whether  they  are  puppeteers  or              
shepherds,  a  new  sustainable  tourism  industry  can  grow.  Such  professions  and  art  forms  can  be                
revived,  and  revitalized.  They  have  to  be  made  viable  to  today’s  lifestyles,  and  tourism  is  an                 
excellent  way.  We  need  to  hand-hold  and  train  such  communities  in  technology  and              
presentation.  
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Life   Skills  
Travel  is  not  just  for  fun.  In  fact,  travel  teaches  us  to  let  go,  be  open  to  new  ideas,  systems,  and                      
ways  of  life.  Further,  as  already  discussed,  travel  is  a  multidisciplinary,  multi-sensory             
experience.   
 
In  India,  the  tourism  industry  should  align  itself  with  the  education  system,  in  order  to  help                 
educate  the  youth  about  our  culture  and  heritage  as  a  whole.  We  have  to  display  the  diversity,                  
and  engage  the  youth  to  involve  themselves  in  this  industry  as  well.  This  will  make  more  people                  
interested   in   Indian   heritage.  
 
One  group  of  puppeteers  were  involved  in  spying  pre-independence  and  during  World  War  II,               
and  later  lost  all  income  sources.  Working  with  British  Council,  UK  trainers  were  able  to  provide                 
inspiration  and  upskilling  for  puppeteers  to  enter  international  markets.  Now,  the  next  generation              
has   come   back   to   the   art   craft,   and   it’s   become   a   positive   career   option.   

The   Future  
The  future  of  Indian  tourism  lies  with  innovators  and  youth  of  the  place.  India  must  encourage                 
youth  through  the  proper  educational  and  career  opportunities,  and  make  tourism  sustainable             
on  all  fronts:  the  traditions,  the  environment,  through  experiential  journeys  that  leave  tourists              
satisfied  while  wanting  more.  While  it  wasn’t  overtly  stated,  there  was  an  underlying  tone  that                
India   tourism   should   be   accessible   on   Social   Media   and   be   highlighted   throughout   the   world.   
 
India  is  ready  to  scale  up  its  international  as  well  as  domestic  tourism.  The  government  should                 
partner  with  the  industry  leaders  and  local/  regional  tour  operators  to  rebrand  itself:  as  an                
adventure,   wildlife,   history,   cultural,   foodie,   and   family   destination.  
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